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What is “messaging?”
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Messaging is the practice of structuring design, content and usability 
to promote specific emotions, outcomes, and understanding.
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What’s the big deal?

Please help us reach our 
fundraising goal of $100,000!

By helping us reach our 
fundraising goal of $100,000,g g g g
you’ll help countless children 
from waking up hungry. 

Beyond calls to action, messaging encompasses relevant, usable, well-
t t d i f ti f ll tit istructured information for all constituencies.
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Ultimately, why is it important?Ultimately, why is it important?

E tit t tti th i f ti th d• Ensures your constituents are getting the information they need.
• Sets your organization apart from “competing” agencies.
• Maximizes giving and outreach efforts.

www.bluearcher.com www.hdscenter.org



www.bluearcher.com www.hdscenter.org



www.bluearcher.com www.hdscenter.org



CHDS’s Messaging NeedsCHDS s Messaging Needs

•Technology part of the identity of target population•Technology part of the identity of target population 
• Website is part of agency identity and branding efforts
• Website is our introduction to many constituents
• Website required as a "one-stop shop" for information
• Information must readily available and accessible

The then-current website did not meet any of these needs.
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The process:The process:

Id tif tit i• Identify constituencies
• Identify information requirements, per constituency, by priority
• Structure website design to support requirements
• Ensure technology supports ongoing requirementsgy pp g g q
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The process: Identify ConstituenciesThe process: Identify Constituencies

• Deaf/Hard of hearing community
• Supporters (foundations, donors, etc.)
• Health care community

Who are your top 3 constituencies?
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The process: Identify Information RequirementsThe process: Identify Information Requirements

• Interpreting Services
• Assistive Device Center
• Behavioral Health Services
• Life Skills Program and Personal Support• Life Skills Program and Personal Support
• Audiology Services

What information is most important for you to convey to each of your 
id tifi d tit i ?
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The process: Structure Supportive Website DesignThe process: Structure Supportive Website Design

• Design must IMMEDIATELY provide primary info to primary constituency
• Secondary information must be easily found
• Information about HDS (who/what/where) must be accessible

What type of website design will support your constituent messaging 
requirements?
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The process: Ensure Supportive TechnologyThe process: Ensure Supportive Technology

• Website must allow for flexibility
• Site must support video
• Site must provide ease of use for non-technical user

What types of technology do you require to support your constituent 
messaging requirements?
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The result.
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Please review the process questionsPlease review the process questions.

How does YOUR site address the answers.
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Q&ACall write or ask Q&ACall, write, or ask 
me about a

Free Website
Assessment

Contact:

Robert Faletti Amy Hart
President Executive DirectorPresident Executive Director
Blue Archer CHDS
412.353.1048 Direct 412.281.1375
412.334.0685 Mobile
rfaletti@bluearcher.com ahart@hdscenter.org
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